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PROVENANCE:
Direct from the artist to the Gloria Luria Collection in Miami, Florida

Karl Gerstner was born in Basel, Switzer-land in 1930. His life was divided between
being a painter and a graphic designer in which he saw suc-cess in both pur-suits.
Ger-st-ner stud-ied design at All-ge-meine Gewerb-schule in Basel under Emil Ruder.
In 1959, he part-nered with Markus Kut-ter, a writer and edi-tor, to form the agency
Gerstner+Kutter which then became GGK with the addi-tion of archi-tect Paul
Gredinger. GGK became inter-na-tion-ally suc-cess-ful as a design agency. Gerstner’s
influ-ence on typog-ra-phy is sig-nif-i-cant to the his-tory and the-o-ries of graphic
design. He pop-u-lar-ized the use of unjus-ti-fied ragged-right text in typog-ra-phy. He
also pro-posed what he called Inte-gral Typog-ra-phy which extended Max Bill’s ideas
on typog-ra-phy. A mes-sage in the form of text can con-vey a mean-ing or some
infor-ma-tion, how-ever, when typog-ra-phy is used in an informed man-ner, Ger-st-ner
felt that it could greatly con-tribute to the con-nec-tion between the words and the
actual mean-ing (Left— Adver-tise-ment for Endress + Hauser, a com-pany which sold
mea-sur-ing equip-ment. (Mid-1960s)). Ger-st-ner saw typog-ra-phy as a way to
express a whole greater than the sum of the words and the mean-ings. For exam-ple,
the large head-line of one of his Cit-roén adver-tise-ment stated “Don’t buy this car”
which was fol-lowed with “if you don’t expect some-thing out of the ordi-nary in a car” in
smaller type. While this may seem com-mon-place or trite today, Ger-st-ner + Kut-ter
trail-blazed the clever use of type to make a point. In other words, Ger-st-ner knew that
the aes-thet-ics of typog-ra-phy can aid the com-mu-ni-ca-tion of ideas and
infor-ma-tion and that was the foun-da-tion of Inte-gral Typog-ra-phy. Ger-st-ner
extended this idea beyond typog-ra-phy to the point where it was more impor-tant to
con-sider the whole of the organization/company/project instead of the indi-vid-ual
design ele-ments or pieces. This is echoed in Ger-st-ner + Kutter’s prin-ci-ples
brochure which speaks of the nec-es-sary con-nec-tion between word and illus-tra-tion
in design pieces. His con-tri-bu-tion to graphic design may be this holis-tic pur-suit of
under-stand-ing a design prob-lem within a con-text to find its solution.
(hypocritedesign)

The information and material herein represents Gallery’s best efforts and understanding of the current history and scholarship with
respect to the provenance of the Work(s) of Art described and is not part of any warranty.
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